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ABSTRAK

Universitas Islam 45 Bekasi
Program Studi llmu Komunikasi

Fakultas Komunikasi, Sastra dan
Bahasa 2024

Amanda Claudia Annisa Syarif/41182037200062

“Efektivitas Komunikasi Persuasif Akun Instagram @jktbookparty
Terhadap Minat Baca Followers”.

Di bawah bimbingan Bapak Yudha Asmara Dwi Aksa

103 halaman skripsi dan 13 halaman romawi, 12 daftar tabel 7 daftar gambar, 12 daftar
grafik, dan 8 daftar lampiran.

Komunitas @jktbookparty melihat masih banyak masyarakat khususnya anak muda di
Indonesia yang minim terhadap minat baca. Penelitian ini dilakukan untuk mengetahui
dari Efektivitas Akun Instagram @jktbookparty Terhadap Minat Baca Followers.
Instagram dipilinh karena efektif untuk menyampaikan pesan khususnya anak muda,
memiliki visual yang menarik, serta fitur interaktif. Penelitian ini menggunakan metode
penelitian kuantitatif eksplanatif. Adapun pengambilan sampel dilakukan menggunakan
probability sampling dengan teknik simple random sampling. Hasil dalam penelitian ini
menyatakan bahwa komunikasi persuasif berpengaruh positif dan signifikan dalam
meningkatkan minat baca followers, hal ini ditunjukkan dengan nilai koefisien regresi
sebesar 0,095. Minat baca berpengaruh sebesar 14,2% dalam meningkatkan minat baca

followers.

Kata Kunci: Instagram, Minat Baca, Komunikasi Persuasif, Komunitas @jktbookparty.



ABSTRACT

Islamic University 45 Bekasi
Study of Communication Science

Faculty of Communication, Literature
and Language

2024

Amanda Claudia Annisa Syarif/41182037200062

“The Effectiveness of the @jktbookparty Instagram Account on Followers'
Reading Interest”.

Under the guidance of Mr. Yudha Asmara Dwi Aksa

103 pages of thesis, 13 pages of romans, 12 list of tables, 7 lists of images, 12 lists
of graphs and 8 sheets of attachments

The @jktbookparty community sees that there are still many people, especially
young people in Indonesia, who are still lacking interest in reading. This research
was conducted to find out from the Effectiveness of the @jktbookparty Instagram
Account on Followers' Reading Interest. Instagram was chosen because it is
effective for conveying messages, especially young people, has attractive visuals,
and interactive features. This study uses an explanatory quantitative research
method. The sampling was done using sampling technique with the simple random
sampling with probability. The results in this study state that persuasive
communication has a positive and significant effect in increasing followers'
interest in reading, as indicated by the regression coefficient value of 0.095.
Reading Interest has an effect of 14.2% in increasing followers' interest in
reading.

Keywords: Instagram, Reading Interest, Persuasive Communication,
@jktbookparty Community.
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