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ABSTRAK 

 

 

Anisa Mayang Dianti. 4118293317003. Peran Promosi Terhadap 

Perkembangan Jumlah Nasabah Dan Dana Pihak Ketiga Pada BPRS Amanah 

Ummah. Skripsi, Fakultas Agama Islam Program Studi Perbankan Syariah 

Universitas Islam 45 Bekasi. Pembimbing : Purnama Putra, S.Akt., M.Si. 

 

Pokok Permasalahan penelitian ini adalah bagaimana peran promosi 

terhadap perkembangan jumlah nasabah dan dana pihak ketiga, bagaimana kendala 

dan solusi untuk untuk perkembangan BPR Syariah Amanah Ummah. 

 

Penelitian ini merupakan penelitian kualitatif deskriptif, di mana sumber 

data diperoleh dari data primer dan data sekunder dengan teknik pengumpulan data 

melalui observasi, wawancara dan dokumentasi. Yang selanjutnya menganalisis 

data dengan deskriptif untuk dipaparkan, dibahas dan disimpulkan berdasarkan 

pokok permasalahan tersebut. 

 

Berdasarkan hasil penelitian, diketahui bahwa promosi sangat berperan 

penting dalam perkembangan jumlah nasabah dan dana pihak ketiga di BPR Syariah 

Amanah Ummah. Perkembangan tersebut dilihat dari jumlah nasabah setiap 

tahunnya mengalami peningkatan tetapi ada penurunan dari beberapa tahun terakhir 

dan dana pihak ketiga di BPR Syariah Amanah Ummah juga mengalami 

peningkatan di tahun 2020 yaitu naik 20.35%, tahun 2021 naik 14,48% dan pada 

tahun 2022 yaitu naik 4,13%. 

 

 

Kata Kunci : Promosi, jumlah nasabah dan dana pihak ketiga 
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ABSTRACT 

 

Anisa Mayang Dianti. 4118293317003. The role of promotion on the 

development of the number of customers and third-party funds at BPRS Amanah 

Ummah. Thesis, Faculty of Islamic Religion, Sharia Banking Study Program, 

Islamic University 45 Bekasi. Supervisor : Purnama Putra, S.Akt., M.Si. 

 

The main problem of this research is how the number of customers and third- 

party funds has developed in recent years, how the role of promotion has beenon the 

development of the number of customers and third-party funds, obstacles and 

solutions for promotion for the development of BPR Syariah Amanah Ummah. 

 

This research is a descriptive qualitative research, where data sources are 

obtained from primary and secondary data with data collection techniques through 

observation, interviews and documentation. Which then analyzes the data 

descriptively to be presented, discussed and concluded based on the subject matter. 

 

Based on the results of the research, it is known that promotion plays a very 

important role in the development of the number of customers and third-party funds 

at BPR Syariah Amanah Ummah. This development can be seen from the number of 

customers every year has increased but there has been a decrease from the last few 

years and third-party funds in BPR Syariah Amanah Ummah have also increased 

in 2020, namely up 20.35%, in 2021 it increased by 14.48% and in 2022 it is up 

4.13%. 

 

Keywords: Promotion, number of customers and third party funds 
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