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ABSTRAK

Universitas Islam 45 Bekasi
Program Studi IImu Komunikasi
Fakultas Komunikasi, Sastra dan
Bahasa

2023

Muhamad Rama Permana/41182037160072

Strategi Komunikasi Pemasaran Berlian Entertaiment Pada Event Drive In —
Konser (New live experience)

Di bawah bimbingan Kartini Rosmala Dewi Katili.

Total 58 Halaman Skripsi, 12 halaman romawi, 1 daftar bagan, 3 daftar tabel, dan
3 lampiran.

Dunia bisnis tidak terlepas dari persaingan antar perusahaan. Untuk menjaga
kredibilitasnya, perusahaan - perusahaan ini berusaha memperkenalkan bisnis
mereka kepada masyarakat luas. Salah satu tindakan terpenting yang dilakukan
perusahaan dalam memperluas dan mempertahankan pasar adalah melalui
promosi untuk meningkatkan penjualan produk dan mempertahankan citra merek
dan pangsa pasarnya. Salah satu bisnis yang berkembang saat ini adalah event
organizer. Peneliti mengambil subyek yaitu Berlian Entertaiment sebagai salah
ssatu promotor dan juga event organizer ternama yang ada di indonesia. Jenis
penelitian ini menggunakan deskriptif kualitatif menganalisis tentang strategi
komunikasi pemasaran Berlian Entertaiment pada event drive — in konser (new
live experience). Tujuan dari penelitian ini adalah untuk mengetahui dan
mendeskripsikan bagaimana strategi komunikasi pemasaran Berlian Entertaiment
pada event Drive In - Konser (New Live Experience). Hasil penelitian ini
menujukkan Berlian Entertaiment menggunakan elemen Bauran Promosi
(Promotion Mix). Kegiatan komunikasi pemasaran tersebut antara lain kegiatan
periklanan (advertising), interactive marketing, humas dan publisitas (publicity)
serta promosi penjualan (sales promotion).

Kata Kunci : strategi komunikasi pemasaran, promosi, event



ABSTRACT

Islamic University 45 Bekasi
Comunication Studies Program
Faculty of Communications,
Literature and Language

2023

Muhamad Rama Permana/4118203160072

Marketing Communication Strategies New Live Entertaiment at Event Drive In —
Konser (New live experience)

Under the guidance of Kartini Rosmala Dewi Katili.

A total of 70 thesis pages, 12 roman pages,1 list of charts, 3 list of tables, and 3
attachments.

The business world is inseparable from competition between companies. To
maintain credibility, these companies try to introduce their business to the wider
community. One of the most important actions taken by a company in expanding
and maintaining its market is through promotions to increase product sales and
maintain its brand image and market share. One of the businesses that is
currently developing is an event organizer. The researcher took the subject,
namely Berlian Entertainment as one of the promoters and also a well-known
event organizer in Indonesia. This type of research uses descriptive qualitative
analysis of Berlian Entertainment's marketing communication strategy at a drive-
in concert event (new live experience). The purpose of this research is to find out
and describe the marketing communication strategy of Berlian Entertainment at
the Drive In - Concert (New Live Experience) event. The results of this study show
Berlian Entertainment uses elements of the Promotion Mix. These marketing
communication activities include advertising, interactive marketing, public

relations and publicity as well as sales promotion activities.

Keywords : Marketing Communication Strategies, Promotions, Events.
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