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ABSTRAK 

 

Suci Rahma Noorsea (41183403190017) 

Pengaruh Advertising Intensity, Inventory Intensity, Sales Growth, dan Transfer 

Pricing Terhadap Agresivitas Pajak 

XIV + 100  halaman + 13 tabel + 5 gambar + 13 lampiran 

Kata kunci: Advertising Intensity, Inventory Intensity, Sales Growth, Transfer Pricing, 

Agresivitas Pajak 

 

Ada beberapa elemen yang mempengaruhi terjadinya Agresivitas Pajak. 

Namun, terdapat kontradiksi dalam temuan studi dari banyak peneliti. Oleh karena itu, 

tujuan dari penelitian ini adalah untuk menguji kembali pengaruh Advertising Intensity, 

Inventory Intensity, Sales Growth, dan Transfer Pricing Terhadap Agresivitas Pajak 

pada bisnis sektor Property & Real Estate yang terdaftar di Bursa Efek Indonesia dari 

tahun 2019 sampai dengan tahun 2022.  

Penelitian ini menggunakan metodologi kuantitatif dengan menggunakan data 

sekunder. Strategi purposive sampling digunakan dalam penelitian ini. Dalam 

penelitian ini, 11 perusahaan dijadikan sampel selama empat tahun, dengan total 44 

sampel. Pendekatan dokumentasi digunakan untuk prosedur pengumpulan data. 

Sementara perangkat lunak SPSS versi 25 digunakan untuk pengolahan data dengan 

menggunakan analisis regresi linier berganda. 

Berdasarkan hasil penelitian ini, Advertising Intensity memiliki dampak negatif 

dan substansial terhadap Agresivitas Pajak, Inventory Intensity tidak memiliki dampak 

terhadap Agresivitas Pajak, Sales Growth tidak memiliki dampak terhadap Agresivitas 

Pajak, dan Transfer Pricing tidak memiliki dampak terhadap Agresivitas Pajak. 
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ABSTRACT 

 

Suci Rahma Noorsea (41183403190017) 

Effect of Advertising Intensity, Inventory Intensity, Sales Growth, and Transfer Pricing 

on Tax Aggressiveness 

XIV + 100 pages + 13 tables + 5 figure + 13 attachments 

Keywords: Advertising Intensity, Inventory Intensity, Sales Growth, Transfer Pricing, 

Tax Aggressiveness 

There are several elements that influence the occurrence of tax aggressiveness. 

However, there are contradictions in the study findings of many researchers. 

Therefore, the purpose of this study is to re-examine the effect of Advertising Intensity, 

Inventory Intensity, Sales Growth, and Transfer Pricing on Tax Aggressiveness in the 

Property & Real Estate sector businesses listed on the Indonesia Stock Exchange from 

2019 to 2022. 

This study uses a quantitative methodology using secondary data. A purposive 

sampling strategy was used in this study. In this study, 11 companies were sampled for 

four years, with a total of 44 samples. A documentation approach is used for data 

collection procedures. While SPSS software version 25 is used for data processing 

using multiple linear regression analysis. 

Based on the results of this study, Advertising Intensity has a negative and 

substantial impact on Tax Aggressiveness, Inventory Intensity has no impact on Tax 

Aggressiveness, Sales Growth has no impact on Tax Aggressiveness, and Transfer 

Pricing has no impact on Tax Aggressiveness. 
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