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ABSTRACT 

PENGARUH MEDIA SOSIAL DAN LITERASI DIGITAL TERHADAP 
SIKAP RELIGIUS SISWA MADRASAH ALIYAH AL FALAH KLENDER 

SE-KECAMATAN DUREN SAWIT 

NASRULLAH 

Universitas Islam “45” Bekasi 

nasrullahsiradj@gmail.com 

The rapid development of social media and digital technology is not 
necessarily accompanied by an improvement in students' religious attitudes. 
Therefore, the relationships among social media, digital literacy, and students' 
religious attitudes still require empirical verification. 

This study aims to examine the effect of social media on students' religious 
attitudes, the effect of digital literacy on students' religious attitudes, and the effect 
of social media on digital literacy among students of private Islamic senior high 
schools (Madrasah Aliyah Swasta) in Duren Sawit District. This study employed a 
quantitative approach using a survey method by distributing questionnaires to 173 
respondents selected through proportionate stratified random sampling. The data 
were analyzed using descriptive statistics, validity testing, reliability testing, 
normality testing, linearity testing, and simple linear regression analysis with the 
assistance of IBM SPSS software. 

The findings indicate that (1) social media has no significant effect on 
students' religious attitudes (Sig. = 0.736 > 0.05, t = 0.338 < 1.65381, R = 0.026, R² 
= 0.001 (0.1%), with the regression equation Y = 137.037 + 0.024X₁); (2) digital 
literacy has no significant effect on students' religious attitudes (Sig. = 0.935 > 0.05, 
t = 0.082 < 1.65381, R = 0.006, R² = 0.000 (0%), with the regression equation Y = 
139.858 + 0.006X₂); and (3) social media has no significant effect on digital literacy 
(Sig. = 0.415 > 0.05, t = −0.817 < 1.65381, R = −0.062, R² = 0.004 (0.4%), with the 
regression equation Y = 142.701 − 0.060X₁. Based on these findings, it can be 
concluded that increased use of social media and higher levels of digital literacy 
have not been able to directly enhance students' religious attitudes. This finding 
rejects the hypothesis stating that social media and digital literacy have an influence 
on students' religious attitudes. This study contributes empirical evidence that 
strengthening students' religious attitudes cannot be achieved solely through the use 
of social media and the improvement of digital literacy. Instead, it also requires 
support from other factors, such as religious guidance, the family environment, 
school culture, and teachers' role modeling. 

Keywords: Social Media, Digital Literacy, Religious Attitudes, Madrasah Aliyah 
Students, Quantitative Research. 
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ABSTRAK 

PENGARUH MEDIA SOSIAL DAN LITERASI DIGITAL TERHADAP 
SIKAP RELIGIUS SISWA MADRASAH ALIYAH AL FALAH KLENDER 

SE-KECAMATAN DUREN SAWIT 

NASRULLAH 

Universitas Islam “45” Bekasi 

nasrullahsiradj@gmail.com 

Perkembangan media sosial dan teknologi digital yang semakin pesat belum 
tentu diikuti dengan peningkatan sikap religius siswa, sehingga pengaruh antara 
media sosial, literasi digital, dan sikap religius masih perlu dibuktikan secara 
empiris. 

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial terhadap 
sikap religius siswa, pengaruh literasi digital terhadap sikap religius siswa, serta 
pengaruh media sosial terhadap literasi digital pada siswa Madrasah Aliyah Swasta 
se-Kecamatan Duren Sawit. Penelitian ini menggunakan pendekatan kuantitatif 
dengan metode survei melalui penyebaran angket kepada 173 responden yang 
dipilih menggunakan teknik proportionate stratified random sampling. Data 
dianalisis menggunakan statistik deskriptif, uji validitas, uji reliabilitas, uji 
normalitas, uji linearitas, serta analisis regresi linier sederhana dengan bantuan 
program IBM SPSS. 

Hasil penelitian menunjukkan bahwa (1) media sosial tidak berpengaruh 
signifikan terhadap sikap religius siswa (Sig. 0,736 > 0,05, thitung 0,338 < 1.65381 
ttabel, R=0,026, R Square=0,001 (0,1%), dan persamaan regresi Y=137,037 + 
0,024X1), (2) literasi digital tidak berpengaruh signifikan terhadap sikap religius 
siswa (Sig. 0,935 > 0,05, thitung 0,082 < 1.65381 ttabel, R=0,006, R Square=0,000 
(0%), dan persamaan regresi Y=139,858 + 0,006X2), (3) media sosial tidak 
berpengaruh signifikan terhadap literasi digital (Sig. 0,415 > 0,05, thitung -0,817 < 
1.65381 ttabel, R=-0,062, R Square=0,004 (0,4%), dan persamaan regresi Y=142,701 
- 0,060X1). Berdasarkan hasil tersebut dapat disimpulkan bahwa peningkatan 
penggunaan media sosial dan literasi digital belum mampu meningkatkan sikap 
religius siswa secara langsung. Dan ini menolak hipotesis yang menyatakan ada 
pengaruh media sosial dan literasi digital terhadap sikap religius. Penelitian ini 
memberikan kontribusi berupa bukti empiris bahwa penguatan sikap religius siswa 
tidak cukup hanya melalui pemanfaatan media sosial dan peningkatan literasi 
digital, tetapi memerlukan dukungan faktor-faktor lain seperti pembinaan 
keagamaan, lingkungan keluarga, budaya sekolah, serta keteladanan guru.  

Kata Kunci: Media Sosial, Literasi Digital, Sikap Religius, Siswa Madrasah 
Aliyah, Penelitian Kuantitatif. 
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