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“Strategi Public Relations Museum Mandiri dalam Membangun Citra  Sebagai Destinasi 

Wisata Edukasi” 

Di bawah bimbingan Tin Hartini 

55 halaman skripsi LV  halaman angka romawi, 15 gambar, 7 jumlah lampiran. 

 

     Penelitian ini bertujuan untuk mengetahui dan mengkaji strategi Public Relations 

Museum Bank Mandiri dalam membangun citra sebagai destinasi wisata edukasi. Mengingat 

rendahnya minat masyarakat terhadap museum, yang sering dianggap membosankan. Peran 

Public Relations menjadi sangat krusial dalam menciptakan persepsi publik yang positif 

dengan menerapkan strategi komunikasi yang sistematis serta terencana. Penelitian ini 

menerapkan pendekatan kualitatif deskriptif, sementara pengumpulan dilakukan melalui 

wawancara mendalam, observasi, dan dokumentasi. Informan yang menjadi sumber data 

terdiri dari Supervisor museum, tim Public Relations Museum Bank Mandiri, serta 

pengunjung museum. Data yang terkumpul dianalisis secara induktif dengan mengaitkan 

hasil temuan di lapangan pada teori PENCILS yang dikemukakan oleh Thomas L. Harris, 

meliputi Publications, events, News, community involvement, Inform or Image, Lobbying and 

Negotiation, serta Social Responsibility. Hasil penelitian menunjukkan bahwa Museum Bank 

Mandiri menerapkan strategi Public Relations secara terintegrasi melalui pemanfaatan media 

digital, penyelenggaraan event, hubungan media, keterlibatan komunitas, pembentukan citra, 

kerja sama dengan stakeholder, serta program tanggung jawab sosial. Strategi tersebut 

berhasil mengubah persepsi publik terhadap museum dari tempat yang dianggap kuno 

menjadi destinasi wisata edukasi yang menarik, interaktif, dan relevan bagi berbagai 

kalangan, khususnya generasi muda. 

 

Kata kunci: Citra Museum, Museum Bank Mandiri, Strategi Public Relations, 

Wisata Edukasi. 
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This study aims to examine the Public Relations strategies employed by the Bank Mandiri 

Museum to build its image as an educational tourism destination, particularly given the 

public's generally low interest in museums—which are often perceived as boring. The role 

of Public Relations is crucial in fostering a positive public perception through the 

implementation of systematic and well-planned communication strategies. This research 

employs a qualitative descriptive approach, with data collected through in-depth interviews, 

observation, and documentation. The informants providing the data included the museum 

supervisor, the Bank Mandiri Museum Public Relations team, and museum visitors. The 

collected data were analyzed inductively by linking field findings to Thomas L. Harris’s 

PENCILS theory, which encompasses Publications, events, News, community involvement, 

Inform or Image, Lobbying and Negotiation, and Social Responsibility. The results indicate 

that the Bank Mandiri Museum implements an integrated Public Relations strategy utilizing 

digital media, events, media relations, community engagement, image building, stakeholder 

collaboration, and Social Responsibility programs. These strategies have successfully shifted 

public perception of the museum from an antiquated space to an engaging, interactive, and 

relevant educational tourism destination for diverse audiences, especially the younger 

generation. 

Keywords: Museum Image, Bank Mandiri Museum, Public Relations Strategy, 

Educational Tourism. 
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